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45:8-10 Apr 91 
CHANEY, Lillian H. and Judith C. Simon 


Integrating essential extras in office procedures 
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HOLMQUIST, Donna and Shirley Risk 
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Teaching the economics of equal opportunities. 
Arnola C. Ownby and Jeanine N. Rhea. 
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Organizing your hard disk. H. Robert Stocker 
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Garrett and Terry D. Lundgren. 45:4-8 Apr 91 

Computer literacy in the classroom. Ralph Ruby 
Jr. and Steve Corder. 45:15-17 Jan 91 

Desktop publishing: considerations for curricu- 
lum design. Heidi Perreault and Lynn Wasson. 
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The effects of using word processing equipment 
in writing instruction. Robert M. Schramm. 
45:7-11 Feb 91 

Electronic bulletin boards: a total for business 
education. Nona Berghaus. 45:26-27 Mar 91 

Evaluation of computer software for use in the 
marketing classroom. Carroll B. Coakley. 
45:21-22 May 91 

The impact of the computer on the English lan- 
guage. Devern Perry. 45:28-31 Dec 90 

Iris: connecting colleagues and classrooms. 45:45 
Mar 91 

Presentation design strategies. Joyce Kupsh, 
Carol Larson Jones, and Pat R. Graves. 45:28-31 
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Nan B. Erickson and Duane R. Moses. 45:23-24 
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Teach technology skills—not button pushing. 
Claudia L. Orr and Karin M. Stulz. 45:29-32 
Feb 91 

Teaching students new technological commu- 
nications possibilities. Judy F West and Judy 
C. Nixon. 45:21-23 Mar 91 

Technology: an indispensable communication 
tool. Susie H. Van Huss. 45:24-26 Mar 91 

Telecommuting: implications for business edu- 
cation. Donna Holmquist and Shirley Risk. 
45:15-17 Mar 91 

Using computers in accounting. Rita Butter- 
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Using macro powers of productivity. Carolena 
L. Lyons Smith. 45:25-27 Nov 90 

Using the computer projection panel to en- 
hance class discussion. Donna L. Kissier. 
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Using word processing features to set up your 
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A business educator’s journey: teaching entrepre- 
neurship in the Soviet Union. Wanda Daniel. 
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Accounting around the world. James Calvert 
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A global awareness study of today’s business stu- 
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Marketing and the 1992 European common 
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Teaching a global awareness in keyboarding. 
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Business education is facing a challenge. June 
S. Atkinson and Donald K. Zahn. 45:9-10 
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methods. Lynda Frankeberger. 45:23-25 Dec 90 
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development. Carolee Sormunen. 45:28-30 
Mar 91 
Keyboarding performance issues. Leslie J. Davi- 
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KRIZAN, A. C., Jules Harcourt, Patricia Merrier 
Teaching resume content: hiring officials’ vs. col- 
lege recruiters’ preferences. 45:13-19 Apr 91 
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Communication in marketing education. Terry 
D. Roach and Joseph Arn. 45:22-24 Nov 90 
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Gatlin and Kerry P. Gatlin. 45:34-35 Feb 91 
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Education 

Award of merit winners 1990. 45:51-53 Dec 90 
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in NABTE schools. Kenneth L. Gorman and 
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1991 Nashville convention program. 45:7-12 
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Business education professional leadership ros- 
ter. 45:37-49 Dec 90 
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NBEA convention report—1990. Diana G. 
Stein. 45:3-8 Oct 90 


NELSON, Sandra J. and Laura MacLeod 
Current office design characteristics. 45:23-25 
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NIXON, Judy C. and Judy E. West 
Teaching students new technological commu- 
nications possibilities. 45:21-23 Mar 91 


OFFICE procedures 

The telephone unit: new services and telecom- 
munications. Mar*’ n R. Chalupa. 45:16-18 
Nov 90 

Current office design characteristics. Laura 
MacLeod and Sandra J. Nelson. 45:23-25 
May 91 

Good partners: business education and special 
education. Mary Margaret Hosler and 
Catherine Ann Elliott. 45:26-28 Jan 91 

Integrating essential extras in office procedures 
courses. Judith C. Simon and Lillian H. 
Chaney. 45:41-42 Feb 91 

Organizing your hard disk. H. Robert Stocker 
and Thomas S. E. Hilton. 45:35-37 Apr 91 

Teaching students new technological commu- 
nications possibilities. Judy F West and Judy 
C. Nixon. 45:21-23 Mar 91 

Wanted: telephone skills for information ex- 
change. Mona Casady and Irene Francka. 
45:10-13 Apr 91 

Workgroups and groupware. Terry D. Lund- 
gren. 45:25-27 Dec 90 


ORR, Claudia L. and Karin M. Stulz 
Teach technology skills—not button pushing. 
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OTTO, Joseph C. 
Using word processing features to set up your 
test. 45:27-29 Apr 91 


OWNBY, Arnola C. and Jeanine N. Rhea 
Teaching the economics of equal opportunities. 
45:16-18 Oct 90 


PAGEL, Larry G. and Debra Kay Kellerman 
Motivate students with a competitive events 
program. 45:12-13 Jan 91 
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An ideal approach to evaluation. 45:23-27 Feb 91 
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Watson 
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PATTERSON, Carolyn and Coreen Leblanc 
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PECHA, David 
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lum design. 45:22-23 Jan 91 
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guage. 45:28-31 Dec 90 
PETERSEN, Ruth P. 
Should keyboarding instruction precede col- 
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POLICIES commission 
This we believe about at-risk students in the 
business education program. 45:12-14 Oct 90 
This we believe about the role of the business 
education state supervisor. 45:11-12 Oct 90 
POLLARD, Constance J. and Jacqueline M. 
Schliefer 
Challenging complacency: dynamic teaching 
models. 45:16-18 Dec 90 
RESEARCH 
Characteristics of business education students 
in NABTE schools. Kenneth L. Gorman and 
Floyd L. Crank. 45:19-Z1 Feb 91 
The effects of using word processing equipment 
in writing instruction. Robert M. Schramm. 
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A global awareness study of today’s business stu- 
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A study of in-service education for business 
teachers. Marcella J. Kocar and Helene L. 
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ROACH, Terry D. and Joseph Arn 
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RODERICK, Joan and Harriet Augustin 
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SCHRAMM, Robert M. 
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in writing instruction. 45:7-11 Feb 91 
SCHULTHEIS, Robert A. 
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WELCH, Judith J. and Wayne L. Anderson 
The law and educational photocopying. 45:12-13 
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Teaching a global awareness in keyboarding. 
45:27-29 Nov 90 
WITHEROW, Mary 
A dose of generic economics. 45:33-34 Jan 91 
WUNSCH, Alan P. 
Principles for financial success. 45:35-37 Apr 91 
ZAHN, Donald K. and June S. Atkinson 
Business education is facing a challenge. 45:9-10 
Oct 90 
ZIMMERER, Mary E. 
Women in management. 45:3-5 Mar 91 
ZIMMERMAN, Helene L. and Marcella J. Kocar 
A study of in-service education for business 
teachers. 45:18-20 May 91 
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